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SEO: 3 Years
Graphic & Web Design: 3 Years 10 Months
SEO Content Writer: 06 Months
YouTube & TikTok SEO: 1.5 Years

MY CONTRIBUTION

Duration: 3 Years 10 Months
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Project Summary

Plan My Tour is a UK-focused travel project where I contributed across SEO, website design, content, and digital marketing during my tenure.

My work included SEO, Graphic and Web Design, Content Development, and YouTube and TikTok SEO activities.

My SEO responsibilities covered Technical SEO, keyword research, on-page optimization, content optimization, Core Web Vitals, structured data, and
GSC/GA4 monitoring. Alongside SEO, I worked on website and landing-page design, social media creatives, video editing, YouTube SEO, and TikTok SEO.

Evidence Available

The case study is supported by available evidence of:
Website & Graphic Design
Content & Blog Structure
YouTube SEO
TikTok / Social Media Work, where available
Historical SEO Implementations, where supporting screenshots are available

Project Status:

SEO activities are no longer actively being carried out on the Plan My Tour website. This case study focuses on the work completed during my tenure and the
evidence available from that period, rather than claiming current SEO performance.
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Before → After

 → 

1.SEO STRATEGY & WEBSITE TRANSFORMATION
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2.CONTENT & BLOG STRUCTURE
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After

Developed and structured SEO-focused blog pages around travel search intent, combining keyword-focused content, clear heading hierarchy, supporting
sections, visual content, internal navigation, and conversion-focused CTAs.

 → 

Before  → 
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Beach & Holiday Destinations
Created destination-focused content covering beach holidays, holiday
inspiration, and popular travel destinations.

Hotels & Resorts 
Developed content around hotel recommendations, resort guides, and
accommodation-focused searches.

Food & Drink
Created destination-specific content covering local food, dining experiences,
and travel-related food searches.

Family & Sustainable Travel
Developed content addressing family travel experiences and sustainable
holiday options.

Nightlife & Entertainment
Created destination-focused content around nightlife activities,
entertainment, and evening experiences.

Travel Guides & Attractions
Developed guides covering attractions, destinations, things to do, and travel
experiences.

Seasonal Travel Searches
Created content targeting seasonal travel queries such as Where Is Hot in May,
July, and August, helping address time-specific search intent.

Content Topics Developed
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Content & SEO Approach
 Search Intent Alignment
Content topics were planned around the type of information travellers actively search for before planning a trip.

Topic-Based Content Structure
Blog content was organized into categories such as Hotels, Beaches, Food & Drink, Nightlife, Travel Guides, and Travel Tips to create a clearer content structure.

On-Page Optimization
Content was optimized with relevant headings, page structure, keywords, internal linking opportunities, and search-focused titles.

User-Focused Content
Content was structured to provide useful information for travellers while supporting organic search visibility.

Destination Relevance
Articles focused on specific destinations, attractions, experiences, and travel requirements to improve topical relevance.

Content & Visual Integration
Combined written travel content with relevant imagery and structured blog layouts to improve readability, engagement, and overall user experience.

Topic Search Intent Content On-Page Optimization Internal linking User Experience

Content Structure

1. Topic Research: Identify relevant travel topics and destination opportunities.

2. Search Intent: Understand what travellers are looking for.

3. Content Planning: Structure content around the user's search journey.

4. On-Page SEO: Optimize titles, headings, content and internal linking.

5. UX & Visuals: Combine useful content with clear layouts and relevant imagery.

6. Performance Monitoring: Monitor search visibility and identify further optimization opportunities.
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Page: Google Search Console Evidence

Organic Search Performance
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SEO MONITORING & ANALYSIS

Google Analytics 4

Used to evaluate:
Organic traffic
Landing-page performance
User engagement
Traffic trends
Content performance

GSC GA4 Performance Analysis Optimization Monitoring

SEO Analysis Workflow

Note: Historical GA4 access/evidence is not currently available for this project. The case study therefore focuses on verifiable work and available supporting evidence
rather than unsupported performance claims.



Keyword / SERP Evidence
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Keywords included:
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XML Sitemap
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Core Web Vitals
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Schema

Structured data was implemented and validated during my involvement with the project to improve search-engine understanding of the travel business, website
hierarchy, and content.
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Content Development & Outline

SEO Blog Content

Developed SEO-focused travel and hotel content based on keyword research, search intent, topical relevance, and on-page SEO
requirements.

Evidence:
Destinations Content Writing → [Click Here]
Content Outline — Hotels → [Click Here]
Hotel Content Writing → [Click Here]

On-Page SEO Content Sheet 

https://drive.google.com/file/d/1m-5v1Hu8VeOmO6lxwWPbBqQkXAqRZK8B/view?usp=sharing
https://drive.google.com/file/d/1K48ahpoMnlovQzpIu3j0E1hPrUfMakJJ/view?usp=sharing
https://docs.google.com/document/d/1f-WTzkxBTc0Cj3Pb6wl3coTKOTffLukx/edit?usp=sharing&ouid=104193806388650587693&rtpof=true&sd=true
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YouTube SEO & Video Content
YouTube SEO & Video Optimization

Key Activities
Hotel and travel video editing
Travel destination video creation
YouTube keyword research
SEO-focused video titles and descriptions
Hashtag research and optimization
Thumbnail strategy
Playlist organization and optimization
YouTube channel SEO
Video performance monitoring
Audience engagement and retention optimization

Worked on travel and hotel video content for the Plan My Tour YouTube channel, combining video creation, optimization, and performance tracking to improve search
visibility and audience engagement.

Content & Performance Tracking

Short-form Videos
 Created and optimized short travel and hotel videos, with performance tracked over time using a dedicated video tracking sheet.

Long-form Videos
 Created and optimized longer hotel and destination videos, monitoring their growth in views and performance across multiple reporting periods.

Evidence:

Short Videos Content → [Click Here]

Long Videos Content → [Click Here]

https://drive.google.com/file/d/1WQzWMEHdJ3nbUMpuNUliULIOGf1xfKeK/view?usp=sharing
https://drive.google.com/file/d/1R83zfjc8S_4zXq6nHU4vTb7KbsVYJY4i/view?usp=sharing
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YouTube Shorts — Historical View Performance Tracking
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YouTube Videos — Historical View Performance Tracking



Graphic Design & Social Media Creatives
Graphic Design & Social Media Content

Key Activities
Travel and destination promotional creatives
Hotel and resort promotional designs
Social media posts and campaign creatives
Promotional banners and digital graphics
Creative layouts for travel offers
Visual content for social media platforms
Brand-consistent graphic design

Created and designed digital marketing creatives for Plan My Tour, supporting travel promotions, destination campaigns, hotel offers, and social media communication.
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Evidence:

Graphic Design → [Click Here]

Social Media Creatives → [Click Here]

Social Media Channels:

Facebook → [Click Here]

Instagram → [Click Here]

https://drive.google.com/file/d/1SXYIS53CubwZ6cUm3s31KeG0z--ASfxG/view?usp=sharing
https://drive.google.com/file/d/1tOvpxU6aUPj06hjrLArl86RZH5q-d1sR/view?usp=sharing
https://www.facebook.com/PlanMyTourUK
https://www.instagram.com/planmytouruk/


Thank You

Thank you for taking the time to review my Plan My Tour case study.

This case study highlights my hands-on experience across SEO, website and graphic design, content development, YouTube SEO, TikTok SEO, and
social media creative work during my tenure with Plan My Tour.

My contribution included Technical SEO, On-Page SEO, keyword research, content optimization, website and landing-page design, travel and hotel
content, YouTube video optimization, TikTok SEO, social media creatives, and performance tracking.

The case study presents the historical work completed during my tenure, supported by the available website, content, SEO, YouTube, TikTok, and
creative evidence. SEO activities are no longer actively being carried out on the Plan My Tour website, so the case study does not represent current
website performance.

I look forward to applying this combination of SEO expertise, creative skills, analytical thinking, and digital marketing experience to future projects
and contributing to measurable business growth.

Regards,

Karam Sagar Babu
Senior SEO Specialist | Technical SEO | AI SEO | AEO & GEO Specialist

LinkedIn: linkedin.com/in/karam-sagar-babu/

+91-8897400609 |      karamsagarbabuseo@gmail.com
Jawahar Nagar, Hyderabad – 500045, Telangana, India
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